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Group Agreements



Introductions

• Find the person with your 
matching image/description

• Share with one another
- Name
- Organization and role; and
- One expectation for today’s 

session
• You will be asked to introduce 

your partner to the group.
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Objectives

List three lessons learned to 
align health content with 

new media.

Apply five key components 
to develop a new media 

product.

Practice developing a 
prototype of a new media 

product.
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Youth Access to Information
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Have Access 
to Mobile 
Phones

Youth 13-17



Frequency of Internet Use by Youth

24% 56% 12% 5 1 3 
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Almost 
constantly

Several times 
a day

About once a 
day

Several times 
a week

Less often

Once a week

Daily
92%

Weekly
6%

Source: Pew Research Center’s Teens Relationships Survey, September. 25-Oct 9, 2014 & Feb.10-Mar.16, 2015.



Which online platforms are the most use 
by youth?
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Top Platforms Used by Youth
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71 % 52 % 41 % 33 %

Source: Pew
 Research Center’s Teens Relationships Survey, Septem

ber. 25-O
ct 9, 2014 &

 Feb.10-M
ar.16, 2015.



Top Platforms Used by Youth
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71 % 52 % 41 % 40 %

Source: Pew
 Research Center’s Teens Relationships Survey, Septem

ber. 25-O
ct 9, 2014 &

 Feb.10-M
ar.16, 2015.



Health Information Sources for Youth

Health 
Classes

Parents

Radio

Newspaper 
or

Magazines

Medical 
Providers

Internet

TV News

Books
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Access health 
information 
online

Youth 13-17



Amount of information youth gets from the 
internet
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Source: Teens, Health, and Technology: A N
ational Survey. June, 2015. N

orthw
estern U

niversity..



Where do youth get their 
health information online ?
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Online Health Information Sources 
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Medical 
Website

49 % 31 % 22 % 20 % 11 % 9 %



82%
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Have access to 
mobile 
phones

Youth 13-17

92% Report going 
online daily

Youth 13-17

Most popular & 
frequently used  
Social Media 
platform

Most popular & 
frequently used  
anonymous
text-messaging 
platform
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Mobile phones 
facilitate access to 
information.

Internet is the 
primary source of 
health information. Youth don’t seek 

health information 
from social media.



Taking an idea to final concept.
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Instructions

• Find the person that you introduced this morning,

• Read available topics, and 

• Select one topic with your partner (remove post-it-note)

• ***You will be using this topic throughout the remaining 
of this training.***
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PURPOSE
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Component I



TARGET 
AUDIENCE
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Component II



KEY MESSAGE
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Component III



MEDIA
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Component IV
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SCRIPT
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Component V



@2016 Healthy Teen Network 31



@2016 Healthy Teen Network 32



@2016 Healthy Teen Network 33



Taking a concept to a prototype.
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Prototyping

• Start small and simple

• Figure out the story that you want to tell

• Visualize multiple options

• Show, don’t tell
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Prototyping Feedback Activity
• Find a partner from a different team

• Have one partner play the role of stakeholder

• Think about feedback as information to improve the prototype rather 
than denigrate the concept

• Share your concept and get the feedback. Remember- DON’T SELL

• Switch roles and give your partner feedback

• Rejoin your team and share what you’ve learned.
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Objectives

List three lessons learned to 
align health content with 

new media.

Apply five key components 
to develop a new media 

product.

Practice developing a 
prototype of a new media 

product.
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Created by Yam
in

Ahluw
alia from

 N
oun Project



Thank You
Genevieve Martinez Garcia
Genevieve@HealthyTeenNetwork.org 

Milagros Garrido Fishbein
Mila@HealthyTeenNetwork.org

© 2016 Healthy Teen Network

Suggested Citation: Martinez, G., & Garrido, M. (2016). Sassy and Short but with a punch: Translating complex health information for new media. Las Vegas, NV. Healthy Teen Network.
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